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PAGE 3 SENIOR DIGITAL DESIGNER AT BBC GOOD FOOD — 3 YEARS

BBC GOOD FOOD

Brand redesign and guidelines, digital marketing campaigns,
photography art direction, email and web design, editorial

print design, social media, infographics, logos, illustration,
animation, app design, event design, proofreading, Ul/UX design
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RECIPES HOW TO SUBSCRIBE

Cosy comfort food
that’ll do you good

Nobody likes wasting food, so
from pancake batter to bread,
we’ve compiled some ideas to use
up some of the most common
kitchen culprits.

Healthy veggie comfort food

) HEALTH

Eat well

Find everything you need to
maintain a healthy diet

@ FAMILY

Get together

Discover inspiration for the
family

REVIEWS

Tried & tested

Browse our gadget reviews






O

TEST KITCHEN

THE ULTIMATE

HILL

CON CARNE

SERVES 8 PREP 25 mins
COOK 3 hrs MORE EFFORT &

photographs PETER CASSIDY

What: Mexican by name but Texan
inorigin, chilli con carne translates
aschillies with meat. In the UK, we've
gone from a Bolognese-style in the 805
to Tex-Mexin the 90s to the authentic
beefmoles and carne guisadas of today.

How: Our recipe has quite a few
ingredients, but you can tweak it to it
your tastes. Beans are optional - you
wouldn’t find themin true chilli, but
they add texture. Whole, dried Mexican

chillies can be bought in supermarkets. ONEPAN
isagame changer, as are the hints of cooking over the
in this reciy campfire embers, we've

“This saves on washing
up and locks in all
the flavour

2dried ancho chillies

21spblack peppercorns

21tbsp each cumin
and coriander soods.

2tsp smoked paprika

1tbsp dried oregano

3tbsp vegetable oil

1.5kg braising steak, cutinto
4m cubes - meat from the
brisket, short rib, blade or
chuck steak are all good

nions, finely chopped

garlic cloves, minced

2tbsp tomato purée

1tbsp smooth peanut butter

%tsp instant espresso powder

2tbsp apple cider vinegar

1litre beef or chicken stock

2bayleaves

small piece of cinnamor

2tbsp semolina, polenta or
Mexican masa flour

25 dark chocolate (70-80f
cocoasolids)

400g can kidney beans, drained
butnot rinsed (optional)

124 bbegoodfood.com JULY 2017

)

THICKENING

FRESH SPICES 'Rour o polenta flour instead.
Buying fresh,

o

DRIED CHILLIES
Using dried Mexican chilles adds

warmth and smokiness to the dish.

slow-cooked
Traditionallythechilesaretossted
irated before use, but we've
“Used tha chilto 1 full capacity by
rehydratng i thesauce and! then

no-wast
atthe nd 566 1, above ight.

2

MEAT
Mince might be what you grew up eating, GET AHEAD
butlarge chunks o beef make!

braise and elevate the chill from a wecknight
student supper. Buy the best quality you

brisket
hefa that rendors of as 1 brases
‘adds tothe richness of the finished sauce.

h deep, slo

<

CHOCOLATE
Dark chocolate adds a touch
of bitterness and a depth of

Tlavour o the sauce: &

COFFEE

Dip
e
)
‘toss them into a mini-

chillicon carne.

*

BEANS
Life's too short to cook beans from
srateh, 5oopt or canned instead.

We've used kidney beans, but not too
many of them. You can adi moroor use
black beans if you prefer, or leave out the
beans entirely ~ whatever you ke,

SERVE WITH
Crumbled feta, soured
it r

time can't be rushe

AR

1) COOKING TIMES.
iryouwanttender meat thecooking [N
tbo rushod an
on'the cut of beef, The
ipe wil give you meat that
~For bool 1o shred

orgr opi holds its shay
avocado, red onion and for ataco or burrito, add 30 mins (000D O KNOW e fon- 1 of s.a-day
‘coriander, rice ant ‘more. A pressure cooker an cut o3 kese- ot 2g
down cooking times - follow
the same recipe, but cook under

pressure for just 40-50 mins.

How to make it

1Heat ovento140C
over ahigh heat. Toast th

hillies on all s

mell them cooking,

and set aside

[T R —
umin seeds and coriander seed:

teturn the casserole o the heat, add
halfthe ol and heat untilshimmering
the beefin batches, adding mor

ailifyou )
B © onallsides, then set

onions in the pan over
about 8 mins until

purde, peanut butter and coff
tothe pan and cook for 2-3 mins
stirring to coat the meat until

B cuerything s thick and gloopy
then pourin the vinegar and

3Add the toasted chillies back intc
the casserole, along
pe——

Bring to asimmer andstirwll
then cover with the lid and ¢

inthe oven for 3k
occasionally, until the meat is
tender but not falling apart, Ta

4 Bring the pan to the table. S

willdepend erving suggestions) and the
imings in chill aste (s08 @iz toaddheat

JULY 2017 bbegoodfood.com 125

NEXT LEVEL

Dhal makhani

recipe BARNEY DESMAZERY photograph TOBY SCOTT
artdirection PETER RUPSCHL

SERVES 4 as a main, 6 as a side
PREP 10 mins plus soaking COOK 2 hrs

WHAT

Also call black dhal this buttery
lentil dish is the most comforting
dhal there is. There are many
opinions on how its cooked so we've
combined the best of all of them.

HOW

With lots of advice from the
Punjabi food writer, Romy Gill,
plus our expertise in cooking dried
pulses we've come up with this
recipe. We've gone with Punjabi
version that doesn’t use onion and
made no excuses to just how rich it
is as it’s meant to be eaten as a
celebration dish.

WHAT TO BUY

200g whole urad dhal, also known
as urad beans or black lentils

1tsp baking powder

large piece ginger, a third finely
sliced, a third grated to a paste, a
third cut into fine matchsticks

2 green chillies, 1whole, 1 chopped

Y tsp turmeric

100g butter

1tsp cumin seeds

5 garlic cloves, minced

100g tomato puree

1tbsp coriander powder

2 tbsp dried fenugreek leaves

400g tin kidney beans

% tsp garam marsala

50ml double cream

102 bbcgoodfood.com FEBRUARY 2020
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PAGE 9 SENIOR DESIGNER AT B2B MARKETING — 2 YEARS

B2B MARKETING

Brand redesign and guidelines, editorial design
(digital publications, reports), campaign/event concepts
and design, logo design, illustrations, infographics, web design



B2B Marketing




Non-committal self-improvement -
no wonder podcasting is proving
s0 popular. Oliver Matejka speaks to
three podfathers to find out
how B2B marketers can get started

I
B2BMARKETING.NET

16/17 B2B
MARKETING

WAR & PEACE

THE AGENCY-CLIENT
RELATIONSHIP

@ B2B Marketing



X

CXCELLENCE

The B2B Marketing Conference 2016
LONDON







PAGE 14 CLIENT: JOHN HODGSON THEATRE RESEARCH TRUST

JOHN HODGSON
THEATRE RESEARCH TRUST
BRAND IDENTITY

Creative direction, logo design, corporate identity,
brand guidelines, web design, animation



iz
o=

THEORY,
RESEARCH,
MANUSCRIPT,
STAGE,
THEATRE,
ENVIRONMENT,
SPACE,
CONTEXT,
LEGACY,
SUBMISSIONS,
PAPER,

BOOK,
FOUNDATION,
OUTSIDE THE BOX,
TRUST,

STUDY,
CAENNCPAPMY






LETTER, ENVELOPE




PAGE 18 CLIENT: MENCAP (UK’S LEADING CHARITY FOR PEOPLE WITH LEARNING DISABILITIES)

MENCAP BRAND IDENTITY

Creative direction, visual identity, brand guidelines, infographics,
print design, social media design, email design, web design



Font: LL Brown
by Lineto

|
Reverse italics —— Be yourse\f,
be beautifully — -
Varying script  —— YWAHDOM
|

Handwritten font
by people with learning disabilities

mencap

Having a
job can

transform
your {iFe

PALRLPP

We want to

people’s

perceptions
of learning
disabilities







PAGE 21 CLIENT: KUNSTVEREIN DRESDEN

EXHIBITION DESIGN —
DER ABSCHEULICHE KUSS

Exhibition design, print design, digital design,
packaging design, wayfinding









PAGE 24 MA GRAPHIC DESIGN: LONDON COLLEGE OF COMMUNICATION (UAL)

MA MAJOR PROJECT —
CNSRSHP 2.0: THE INVISIBLE
FILTERING OF THE INTERNET

Editorial design, information design, showcase exhibition,
visual research, critical theory



FACEBOOK AS A PERSONALISED NEWSPAPER,
A CRITIQUE ON THE FILTERING OF PEOPLE’S
PRIMARY NEWS SOURCE



A REPRESENTATION OF GOOGLE’S
PERSONALISED SEARCH RESULTS



A VISUAL COMPARISON OF COMMON NEWS STORIES ACROSS
NEWSPAPERS REVEALING TABLOID COVERAGE FLAWS



PAGE 28 CLIENT: SPECIAL PROJECTS GROUP - MARITIME SECURITY CONSULTANCY

SPG-MSC BRAND IDENTITY
AND WEBSITE LAUNCH

Creative direction, logo design, corporate identity,
brand guidelines, web design, Ul & UX design, animation



SPG

S

MSC

MSC iNésom
MSC 258 Fieree
MSC &0
MSC 5ol
MSC %55
MSC



LIGHTING
DESIGN

A

LAND
SECURITY

P

LOGISTICS

\ /

1

LIGHTING
CONTROL

oz

N AN

MARITIME
SECURITY

o

TRAINING

E

FACADE
LIGHTING

Mo

OFFSHORE
SECURITY

&

ABOUT US






PAGE 32 CLIENT: SOCIALIST YOUTH AUSTRIA

PEACE CAMPAIGN —
MAKE PEACE WITHOUT WEAPONS

Campaign concept, digital design, print design









PAGE 35 CLIENT: INTERNATIONAL UNION OF SOCIALIST YOUTHS

IUSY WORLD FESTIVAL 2011

Art direction, craft, editorial design, illustration,
photography, stage design, wayfinding, web design









THANK YOU

» The best way
to predict the future
Is to design it «

PETER

X peter.rupschi@gmail.com
R U PS C H L +44 7865 353820



